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Many of the Most Prominent
Bankers of United States

Were Present.
Probably the most notabe tribute

the banning industry has ever paid an

automobile manufacturer was accordedrecently to John North Willys, of
Toledo, when he was guest of honor
at a dinner given by Elisha Walker,
of William Salomoh and Company,
New York.
The dinner given In his honor was

attended by many of the most prominentbunkers in the United States.
Mr. Walker, the host, made an inforImal speech in which he explained that;
me sole purpose of the dinner was to

give the hankers present a chance to
meet one of the real giants in the
automobile industry.
Mr. Willys is the head of the big

Willys-Overland Company, of Toledo,
and with one exception is the largest
builder or motor cars in the world.
The history of his remarkable successreads like a chapter from "Monte

Cristn." starting In as the head of
the Overland concern, when the auto\mobile industry was still in an exIperimental stage, he built up in less
than ten years one of the greatest Industrialorganization in the world.
His factory in Toledo has the facilitiesfor producing 1,000 motor cars

every twenty-four hours and the 1016'
output will have a value of tl00,000,000.
Among the prominent men who at*.. t-» 1. *

lenacu me amner were riuun. n. .an-,

derllp, president National City Bank;
J. S. Alexander, president Bank of
Commerce; E. G. Merrill, president
Union Trust Company; Thomas Cochran,Jr.. president Liberty National
Bank; Alvln P. Kreach, president
Equitable Trust Company; Willard V.
King, president Columbia Trust Company;Leroy W. Baldwin, president.
Empire Trust Company; A. E. Stll-j
ger, president Chelsea Exchange Na-
tional Bank; J. W. Platten, president
United States Mortgage and Trust
Company; Ijewis L. Clarke, president
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i It Means All Ttiat "Safety
First" Can and More

Besides.j
......

*

"Courtesy First" Is the new motor-i
ing slogan. The code which replaces'

I "Safety First" because it means even'

more to automobillst and pedestrian,
had its start in Detroit, being orlg..

W inated by the wolverine - .

Club of Detroit, and lias spread since

to many other cities. Courtesy will

do much to solve all traffic problems.
The doctrine of "Courtesy First" has

been Indorsed by the new committee
of the national automobile chamber
of commerce, headed by J. Walter

Drake, which is working for the safe-

ty of the streets and highways for all

users.
1

Here Is the new code:
First, do not hog the middle of the

street. Give the other fellow room to

go by and when he attempts to pass

you do not speed up and perhaps1
crowd him into a safety zone. Be

courteous.
Keep out of the Bafety zones. They

are for the pedestrian. It is up to

you to make them safe. Be «cour-1

! teous. in from a
I When a lenun ...

1 side street give him room to turn

I the corner; do not crowd. When you

I park behind another car, remember he

I may wish to leave before you do. Give
him room to get out; don't crowd.

I When you expect to stop or turn do

I not keep your intentions secret; think

I of the fellow behind. Be courteous.

I Do not dodge In and around cars

I in line in traffic. Remember theyft
were there first, and have just as great

m. a desire to get through as you have.

Ij Be courteous.
U Do not presume too much when

I you have the right of way. Perhaps

I the other fellow does not know it. Be

I conrteous.
Do not cut in front of a street car.

I Remember the motorraan is human

and most of them will learn all the

courtesy you will teach them. Be

I courteous.
I When you get the "Go" signal from

a traffic officer remember to give the

I pedestrian time to get out of the way.

Be courteous.
I When you see people on the curb

I trying to reach ar car or vice versa;

I alow up, atop if necessary, but let

I them cross without danger. This is

one of the courtesies that will pay

I the motoring public best. Be courI
teous.
When a pedestrian does not or will

not pay any attention to your horn,

m it is well to remember that the deaf,

I hundreds of them, use the streets as

-well as you. Be courteous.
When you have an insane desiro to

speed remember the other fellows you

I (Bare passing have just as much right
H * to break ,he ,aw a® you arc creating

against motoring by your mania.
Think of the accidents that may hnppen

by your hitting some other driver

coming l» frnm a s'^e street or pe§
destrlan who does not see you com-Think of the people in your own

/ log. '.

car, perhaps- woo have a rear or

speedlns fid are trying to be game

and not let you know it. It |8 not

sport to drive fast In the city; It Is

the utmost discourtesy to your fellow

motorists nod fellow citizens. Be

courteous.
When a pedestrian sees you coming

and deliberately payB no attention to

you, rememl)er that some are mentally

deficient and you'cannot tell them

from the clothes they wear. Be courteous.

When you see a child on a curb,
low HP Remember the child can

tart quicker than you can stop. Be

eourtcoos
Do not open your cutout on the

streets ddtl0® the day. Remember

THE SUNI

ITH WILL
£DBY NE^
ER.S AT I
rnr/M a i ti»
drbUAu IIVJ

OVERLA
American Exchange National Rank;
J. B. Martindale, president Chemical
National Bank.
Also Edward R. Tinker, vice presidentChase National Bank; A. MitchellHale, second rice president, LibertyNational Bank; F. N ,B. Close,

vice president. Bankers' Trust Company;Gates \V. McGarrah. president
Merchant and Metals National Bank;
G. W. VanTuyl, Jr., president .MetropolitanTrust Company; Harry Bronner,of Hallgarten and Company; J.
S. Baehc, J. Horace Harding, of C. D.
Barney and Company; Charles Hayden.Sledman Buttrick, James B. Bell,
A. H. iMulliken, E. H. Broadwell, vice
president Fisk Rubber Company; C.
P. Coleman, international steam pump;
Stephen B. Fleming, president InternationalAgricultural Corporation;
Rati bone Fuller, Edgar L. Marston,
L. G. Kaufman, president Chatham
and Phoenix National Bank; Jeremiah
Milhank, A. f. Moan, vice prcmuem

Hyatt Roller Bearing Company; HarveyD. Gibon, vice president Liberty
Xational Bank; William C. Potter, vice
president Guarantee Trust Company;
H. K. Tuitchell. vice president ChemicalXational Bank; Frederick Strauss,
of J. and W. Sclligman; Harrison Williams;R. C. Lefflngwell, J. K. Secor,
E. L. Dohncy, president Mexican PetroleumCompany, Harry G. Fisk,
James Kepperlv, C. E. Danforth, WllllamG. Kerckhoff. Mortimer X. Buckner,vice president Xew York Trust
Company: Harry T. Dunn, president
Fisk Rubber Company; T. G. Meacham,
A. W. Burcbard, vice president GeneralElectric Company; E. T, Ley,
William Salomon, Frank Manvflle,
George D. Lclghton, Clarence BTOwn,
Thomas O'Donnell, F. Cort Johnson,
G. G. Henry. Alonzo Potter. Jacques
Weinberger, Clarence A. Earl.

fFIRST"
ITOR CODE
there arc many sick people and people
on their death beds, whom such a

sound greatly disturbs. Co not open
your cutout at night, for you probablyremember some night when you
were disturbed when trying to sleep
by some fool whose greatest claim
to fame was his noise. Be courteous.
And remember that your horn is

just a few times worse than your cutoutBe courteous.
Be courteous to police officials and

they will more than repay it And il
you feci like swearing at the ordinancesor. if you do not like the trafficarrangements, remember that perhapsyou may be wrong, as most cities
of the United States today have ths
very arrangements and ordinances
which are in operation here.

Roasted coffee is an excellent disinfectantfor sick rooms.
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Advertisements Should Be
Truthful and NotMisleading.

"We believe in advertising, as an
economical factor in the marketing
of tires and other coniodities to consumers,''says an official of the B. F.
Goodrich Company.
"We believe, too, that the value

of each line of advertising space, paid
for, depends? not only upon uie messagewhich fills' that space, but, ultimatelyupon the degree of truthfulnessand good-faith within the message.We believe that a whole Industrymay be raised up, or lowered
down, in public confidence by the
general average of truthfulness and
sincerity in the advertising used by
that industry.
"We believe that- a chronic atmosphereof half-truth, too deterous manipulationof facts for expediency,

and a continuous stretching of the
truth In an effort "to beat the devil
around the bush," might cost all ndIvertisers, In a certain industry, half
the possibilities of their appropriation.We believe that many advertisersrealize this fact, as we do, bul
hesitate to express It, lost such expressionbe deemed 'unethical.'

"The 'ethics of advertising,' sc

vaguely defined that each Interprets
them for himself, seem generally
cursed with the same insincerity and
expediency as that 'advertising license'which is the excuse for Insincerityand truth-stretching in advertisingItself.

"Ifndhr these ethics It Is, for Instance,considered bad' form to, in
wov rtfrnntlv nr i ndirppt.lv. refer

to competitors, no matter how much
they may dexterously transgress the
truth, regarding a market which If
the common property of all who sell
the same product.

"But, per contra, these ethics evidentlyadmit of any advertiser claimIngfor his product, as .exclusive features,such features as are common
to all, or to others, who make the
same grade of product.the theorj
of this kind of advertising being thai
he who boldly claims that feature
through the widest publicity. Is Inferredby the public to be the onls
manufacturer who has that feature it
his product.In other words, to deceivethe public Into thinking that hb
is the only product on the market
possessing that reature.

"Aparently this Is considered 'ethical'in advertising, although It Is deliberatelyIntended to deceive thf
reader and by false pretences take
away from other manufactures ol
similar product (possessing the samt

.
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Factory as Guests of WiHys
Overland Company.

A big, special train, made up entirelyof Pullman coaches, dining and
buffet cars, which pulled out of Minneapolisearly Wednesday with HS
Overland dealers on board, arrived
In Toledo, 0. early Thursday morning.
These men. with F. X. Coatcs, managerof the Overland Minneapolis sales

zone. In charge of the dealers' special,arc from different parts of the
northwest in which their respective
territories are located. They come to
the homo of the Overland as guests of
John X. Willys, president of the
Willys-Overland Company.

.Realizing that It is enthusiasm
which moves such an enormous productionof automobiles as the Overland,and that this forco can best be
fostered in the breast of every man

by a visit to the Overland factory, the
officials of the Willys-Overland Companychartered a special train to
bring this small army of dealers to
the great plant here in Toledo whore
Overland cars are manufactured.
While these men arc all enthusiastic

Overland dealers, many of whom have
piled up big selling records, there are

u number among them who at this
time arc paying their first visit to
the Overland factory. And for that
very reason it is all the more impressive.Others who were here within

«*-_ l__* n«
'tuny uit' insi ^i'iii me uoiuuiouvu m

the enormous additions which have
been made to the plant

j As soon as the Overland dealers'
special arrived, it was switched on to
a private track right in the Overland
factory where the guests were welcomedby company officials. A talk
was given on the Willys-Knight motorand the morning spent in inspectingparts of the factory and seeing at
flrst hand how quality is built into
every Overland car.

After being entertained at luncheon,
the factory trip was resumed and conItlnued throughout the afternoon.
A dinner was given Thursday night

In their honor after which they at;tended the theater.
Friday was also spent In Toledo.

Breakfast was served aboard their spcicial train, after which they were taken
on a tour of Inspection through the
plants of the Electric Auto-Lite Comipany and the Tillotson Manufacturing
Company.
They left Friday night aboard their

special and arrived In Chicago in
time to attend the opening of the automobileshow.
The flnal lap of the return Journey

was taken up Saturday night, when
thev nulled out of Chicago for Minne-

i apolis.
From the start to the finish of their

trip, they lived on hoard the Overland
dealers' special, where everything possiblehad been provided for their comfort

yAdvocates
tising System
feature) part of the market which,
on the merits of the goods, rightfullybelong them.

"Apparently, too, it Is considered
'unethical' for the 'other' manufacturerto even protest against this in
their own advertising, or to show up
In print over their own names, the
deception practiced against their own
market by the untruthful claims of
'ethical' competitors.

"The only course left open to the
injured manufacturer (If he wishes
to be considered 'ethical') Is to sit
still and let his truth-stretching com.notifftr thim stent his market.or
through the same kind of 'ethical' adIvertlslng, claim all the things his
competitor claimed, and somewhat
'outstretch' his in the claiming of
them.
We do not believe that this is good

for the ultimate interest of advertls.ing in general or for tire selling in
particular. For the advertiser In tho
end must 'pay the piper' for all the
stretching of advertising through
discounted credence.
"We are prompted to make a state.mont like this, because we think it

a wholesome subject for the tire Industryto consider.
"We are not assuming a 'holler

than thou' attitude nor Indulging In
a plea for good principle alone.
though that alone should justify It.
"We say it because we believe

that many other worthy advertisers
think It and would gladly co-operate
with It, If some set the pace, as a
sound business policy, for multiplyingresults from advertising for all

. tire advertisers.
"We say It, too, because the Good

rich Company, more than other tire
manufacturing concerns, has suffered
damage from competitive advertising
which claimed or Implied claim to, ex;elusive features in product, equip-
moni or MPttioa, wnien features hid
long been common with us, as the
daddy ot all tire building concerns.
"When a rubber concerns makes,

for Instances, 2,000,000 tires In a
year and then advertises to have a
far greater output than any other tire
maker In America, It Is mighty tryingfor another rubber concern (the
B. F. Goodrich Company), which
makes more than 2,960,000 tires in
the FRnie period of time, to be ethical,
to sit still and let tbe Inferences that
go with competitor's false claim!
carry.

"It Is true that the public cares littlewho makes, or sell the most tires,
who made tho first pneumatic tire,
first rubber tire, tbe first black thread
tire, or the first genuine cord tire.
The public cares chiefly for who deliversthe best values In tires to conl
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Burners. We realize this, and so concentrateupon it.

"But since the beat value to con-J
sumers Is dependent not only upon'
the Intention and good faith of each1

manufacturer, but also upon his experience,equipment, and volume of

production, misleading claims by
competitors, are a damage to that

manufacturer who actually does make

and sell the most tires, of a given
quality, at the lowest price, or did
Initiate the true pace-making tire

features.
"Now for example, we know that

no rubber concern makes In these

United States of America so many

motor car tires as does the B. F.

Goodrich Company.
"While It may have seemed that

we transgressed the so-called ethics
of advertising by publishing a challengeto all competitors, upon volume

It was not because we like to do this
sort of thing.

"lit was because we knew of no otherway to effectlvel serve notice that
we would no longer stand for unfoundedadvertised claims by competitorswhen these claims reflected

'«"»n ir ethically) upon the
| Uni&iriy

.

market rights of our product.
"The B. F. Goodrich Company was

the first concern In America to make
white rubber thread on tires. We

have discarded them, but It Is

through no shortage of the 'white'

Ingredients, caused by war, or other
conldtlons alleged to have made a

scarcity.
"We abandoned the white thread

rubber (which we ourselves Introducedbefore 1905), In favor of the
black-tbrcad 'barefoot' rubber,
which we alone Introduced two years
ago on our famous Sllverton cord
tires.
"We abandoned white rubber In

the treads of our fabric tires for 1916,
and renlaced It with our black 'barefot'rubber, only after two years of
such rigid tests for endurance and

I power saving, on our Sllvertown cord
I tires, has clearly proved the great sn-j
J periorlty of our black 'Barefoot' rub-j
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The Willys-Overland Coi

bor for road work and mileage.
"One reason why we are able to

sell more motor car tires than any
other rubber concern In America 1»
because we consider It good business
policy to give the consumers the
maximum of tire value, that the
largest rubber factory In America,
with'the longest tire experience, can

give, while carrying only a fair profit
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to our (toilers and our stockholders.
"The consumer demand which resultsfrom this poller Is the only excusewhich the B. F. Ooodrlch Companyoffers for actually making 'far

more motor-car tires' In America
alone, than any other rubber company
makes In these United States of
America, which fact the challenge recentlymade public was and Is Intendedto prove."
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Tires Should Be Property In-
'

flated during the Winter
Months for Best Wear.

. m
strengthen the properly Inflated tire,"
Bays an official of the Flalc Rubber

"Under Inflation li responsible for
a large percentage of tire expense."

"Mostmotorists think that daring
the summer months they should ride
their tires at low pressure to prevent
blowouts. The decreasing of the *.fl
pressure does not decrease the heat-
lng of the tire, but rather Increases',
it, as the side walls are subjected to
a greater bending strain and friction
between tne layers or raonc gener
ates beat Due to this excessive flex-, '/.fj,
ing the fabric cracks and loosens up

" (V
to snch an extent that the tire be-'
comes weakened. The cracked and
fabric ruins the inner tube."
"During the winter season, the mo-,

torlst does not let the air of his tires
as he does In the summer, but allows
his tires to have a greater and more
constant air pressure; hence, the per-;' >
centage of tires consigned .to the
scrap heap is much less in winter. jfi

"It has been definitely determined
by test, with a tire at proper pre*> ®
sure, that it is impossible to effebt', J
«« inoraann In air nreaaura bacanaa


